
    
      Skip to main content
    

        
      
    
  
    
  
    
  
                
    
      
  
    
  
        Main menu

    
  
  
    
  
    
  
      
  
  
    
  	Home
	Articles	Current issue
	Archive
	Digital First
	JAR Best Paper
	Open Access


	Videos	JAR Webinars
	ARF Insights Studio
	Podcast


	Submit	Submit a manuscript


	Calls For Papers	How Can Advertisers Leverage AI and Generative AI?
	Past Calls


	Research Priorities
	About	About JAR
	Impact factor
	Meet the Editors
	ARF and Editorial Review
	ARF members
	Subscribe to JAR
	Pay  per  view
	JAR in the News
	My Folders
	Feedback
	Contact





  


  
  



  
      
  
  
    
  	Other Publications	jadvertres





  


  
  



  



  


  
  


  
        User menu

    
  
  
    
  
    
  
      
  
  
    
  	Subscribe
	Contact Us



  


  
  



  
      
  
  
    
  


  
  



  



  


  
  


  
        Search

    
  
  
    
  
    
  
      
  
  
    
  Search for this keyword 
 







  


  
  



  
      
  
  
    	Advanced search

  


  
  



  



  


  
  




  



    

  


  


  

  
      
  	    
  
    
  
                
    
      	Other Publications	jadvertres




    

  



  
                
    
          

  


  



  
    
  
                
    
      
  
    
  
      
  
  
    Log in

  


  
  



  



    

  



  
                
    
      	 Facebook
	 Twitter
	 Linkedin

    

  


  


  

  
  
    
  
        
            
              

                

          



  
    
  
                
    
      
  
    
  
      
  
  
    
  Search for this keyword 
 







  


  
  



  
      
  
  
    Advanced Search
  


  
  



  



    

  


  


  

  
  
  	      

  
  
    
  
        
  
                
    
      	Home
	Articles	Current issue
	Archive
	Digital First
	JAR Best Paper
	Open Access


	Videos	JAR Webinars
	ARF Insights Studio
	Podcast


	Submit	Submit a manuscript


	Calls For Papers	How Can Advertisers Leverage AI and Generative AI?
	Past Calls


	Research Priorities
	About	About JAR
	Impact factor
	Meet the Editors
	ARF and Editorial Review
	ARF members
	Subscribe to JAR
	Pay  per  view
	JAR in the News
	My Folders
	Feedback
	Contact




    

  


  



  

    
      
    
      
        
    
  
    
                        
  
                
    
      
	  
		
		
			
			  
  
      
  
  
    
  
  
  
      

  
      Seeding Viral Content
The Role of Message and Network Factors
  
    	Yuping Liu-Thompkins

  
    	DOI: 10.2501/JAR-52-4-465-478 Published 1 December 2012 

  
  
  


Yuping Liu-Thompkins 
Old Dominion University, 

	Find this author on Google Scholar
	Search for this author on this site
	For correspondence: 
YXXLiu@odu.edu




  


  
  



			

		

	
	
 	
	  
  
		
		
			
			  
  
      
  
  
    	Article
	Info
	 PDF


  


  
  



  
      
  
  
    

  
    
  
      
  
  
    Click on the PDF link for the complete article.

  


  
  



  
      
  
  
    ABSTRACT
Online viral campaigns require a seeding strategy that involves choosing the first-generation consumers to spread a viral message to. Building on social-capital theory and social-network analysis, this research examines key aspects of the seeding strategy by tracking the diffusion of 101 new videos published on YouTube. The results show that the need for a “big-seed” strategy (i.e., using many seed consumers) depends on message quality. Furthermore, one should choose consumers who have strong ties with the advertiser and who also have strong influence on others, rather than simply wider reach. Among seed consumers, they should share a moderate amount of interest overlap instead of being too homogeneous or heterogeneous as a group.
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